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POLL: Tell us about

yourself!
aba

gl

How many years of fundraising
experience do you have?



Foundation

"*You can’t connect the dots looking
, you can only connect them
looking "

- Steve Jobs
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Do
Do
Do

Connections & partnerships are
critical

Maintain donor contact no matter
what

Case for support is different now

Virtual meeting & events are here
to stay

Get educated on planned giving



%> LESSON #1

Connections and
partnerships are critical

and
we need to



Connections during COVID

* No opportunity for
e Can't take

e Plan for

opportunities




Collaborations are key

o Atime of
energy, there are enough resources
by working together

* Find ways to partner other than direct programming
an article

e Joint

e Shared




@ COMMUNITY SHARE

Share your stories and questions!

1

Lesson 1: Connections and
Partnerships






Donor contact

, with empathy & transparency @C%

« Use &G

conversations = 47% increased giving
 Meet donors - easy software and/or phone

e |nvite the

e How ?




Deepen donor relationships

* Ask about their background Caj
 Why your ? &G

e What prompted their ?
 How has giving ?

 What could we do better?

& send note of thanks for meeting




@ COMMUNITY SHARE

Share your stories and questions!
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Lesson 2: Donor Contact
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Missions don’t change
but



Case for support

* Reflects greater

e Crisis prompted

e Why Is your organization ?
e Are there ?

e What ?

o Keep your message relevant with




@ COMMUNITY SHARE

Share your stories and questions!
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Lesson 3: Case Support



!,va
m LESSON #4

Virtual meetings & events [

can be productive.

&



Tips for Virtual

Donor
Meetings

AEA

e Easy to join with browser-based
platform

e Connect with click of a button
* Good headset/microphone
e Quality camera & light front of face

* Professional setting without
distractions



Tips for Virtual

Donor
Meetings

8%
Yoy

e Practice and send agenda ahead
of time

* Invite participation & questions
* Don’t have advantage of nonverbal
cues

- at least 50% of communication

* 45 minutes max
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Body language

Smiling, engaged, looking at donor Looking at own image Someone walked into room

Opened a website, no longer listening Completely out of conversation




Virtual Events: What do donors want?

e Connections! To

. 5B
e (Convenient R o

 To feel 888

e Learn




Virtual Events: Give them what they want
. Acknowledge presence | .u

e Donors at the
e See donors and

 Make it personable

 Want donors to log off saying:




Virtual engagement
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COMMUNITY SHARE

Lesson #4: Virtual events & meetings

84
A28
 Were eliminated or replaced plans missed?

 \Was savings realized or were revenues increased?

« Was event attendance impacted?

Share your stories and guestions!



| ESSON #5

Get educated on



Planned giving Is having a moment

e COVID-19 prompts donors to

e Number of

 Planned gift sizes increased or fulfilled early G
. planned giving

communications

. to be passed from baby
boomers to next generation




@ COMMUNITY SHARE

Share your stories and questions!

Lesson 5: Get Educated on Planned
Giving
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"Everything will be okay In the end.

- John Lennon
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Fundraising Academy

WEBINAR SERIES

What to Ask and When To Ask It


https://www.fundraising-academy.org/training-education/webinars/

QUESTIONS?
Send them through the chat!



CONTACT
SHARYN:

p




THANK YOU

TAKE YOUR CAUSE AND
CREATE IMPACT.

fundraising
academy
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THE NON-PROFIT TECH UNIVERSE

Donor database

e Blackbaud
o The Raisers Edge
o Altru
o ETapestry

e Donor Perfect

e Salesforce

e Abila/Sage

Peer to peer

e Classy- www.classy.org

e Just Giving Blackbaud P2P-
www.blackbaud.com

e Rallybound -www.rallybound.com

e Everyday Hero

Event
e Eventbrite

Membership/Ticketing/Performing Arts
e Daxco
e Altru

Auction
e Auctria
e Greater giving

Volunteer
e \olunteer hub
e \olgistics

Prospect Research

e Lexus Nexus

e Alumnifinder- www.Alumnifinderonline.org
e Wealth Engine - www.\Wealthengine.com
[

CARA-California Advancement Researchers:

https://caresearchers.orq/
e Target Analytics

36


http://www.classy.org/
http://www.blackbaud.com/
http://www.rallybound.com/
http://www.alumnifinderonline.org/
http://www.wealthengine.com/
https://caresearchers.org/

PLANNED GIVING
Resources

San Diegn Plannad Giving Partnership: sdpgp.org P Calc: ppeabe.com— Ako 5 grost resource for webenars &
Marketing

AFFSan Diego Chapter; Crascends: crescendointeractive.com = Also 2 great resource for

community.afpnet.ongfafpcasandisgochapter/home webenars and marketing

Marth County Philanthropy Council: nephilanthropy.org Manicnal Associaton of Charitable Gift Plasners:

charitablegiftplanners.omg == CGP Lok Online Community, Mationad
Conferenca on Planned Giving and many othear resources

The Hive; leichtag.org/the-hiva Aiscellaneous:

Marketing Resources: IRS.gov

Stedter: stelteroom Amiencan Coundd on Gt Annuities! sega-web.org
PlannedGiving.com Legacy.com = for nbituaries! decadents

Pantera -- Pentera.com Plannad Emmg Design Canter; pgdc.com
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